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NEW YORK--(BUSINESS WIRE)-- Columbia Care Inc. (NEO: CCHW) (CSE: CCHW) (OTCQX: CCHWF) (FSE: 3LP) (“Columbia Care” or the
“Company”), one of the largest and most experienced cultivators, manufacturers and providers of cannabis products in the U.S., today announced the
launch of Forage, a first-of-its-kind cannabis discovery tool designed to streamline and customize the individual shopping experience for expert and
novice patients and customers alike. This interactive, web-based platform suggests curated products depending on the user’s desired mood and
experience, and syncs with their local dispensary's inventory and pricing to enable online orders. The platform also helps to fill a data void in the
industry, adding another layer of contextual information to the existing point of sale, helping to discover which products consumers in any given market
would have chosen or matched with, if available. This crucial and dynamic data set can then be used to optimize operational decisions such as
inventory forecasting, new and existing product offerings, brand selections and cultivation and manufacturing prioritizations, as well as planning
decisions in new markets or markets preparing for conversion from medical to adult use.

“At Columbia Care, we strive to continue creating innovative ways to enhance the durability and individuality of the customer experience and ensure
that our products offer the highest level of satisfaction and relevance,” says Nicholas Vita, CEO of Columbia Care. “Forage is an opportunity for us to
convert our point of sale and digital retail experience into a personalized educational journey, giving users immediate access to our experiential
insights and cannabis knowledge through a fun and comprehensive digital interface that is developed around their needs and priorities. As a vertically
integrated operator with one of the most expansive footprints in the country, we feel uniquely positioned to leverage our existing data infrastructure in
combination with new applications like Forage to create better customer and patient experiences.”

Customers and patients will be able to access Forage anywhere by visiting forage.io as well as in select dispensaries across the country. Through an
industry exclusive partnership with display provider Lightbox, Forage will be accessed on-site via an interactive panel that will also allow the user to
engage with the dispensary’s loyalty program and learn more about its brands, promotions and products.

Forage was brought to life in collaboration with Siberia, a global product design and digital engineering agency, with the creation of an algorithm that
can instantly scan thousands of cannabis strains, their associated attributes and user-reported outcomes. By identifying and matching these strain
identifiers to pre-selected activities and desired moods, the algorithm is able to provide the best recommendation for the user based on their dynamic
needs and priorities. Through a few simple, but data-rich questions, the user is able to select how they would like to feel, what they will be doing, and
are then delivered a list of product recommendations and the option to pre-order. Users are also able to create individual profiles on the Forage
platform, organizing previous selections and product choices to simplify their shopping experience going forward.

“As more states continue to legalize cannabis, we recognize that the vast majority of people have never stepped foot in a dispensary and might not
know where to start. Forage was designed to welcome newcomers to their first experience with cannabis, as well as to provide a window into the
range and complexities of our product offerings. It lets users of all backgrounds know that it’s okay to come as you are – we’re here to help you on your
cannabis journey, wherever that may be,” says Jesse Channon, Chief Growth Officer of Columbia Care. “Forage is another step in creating an
innovative retail platform that continues to revolutionize our interactions with customers and patients. By crafting an even more seamless and
personalized shopping experience, through Forage and other touch points such as Virtual.Care, we are creating an extensible architecture that will
allow for logical expansions into loyalty, credit card, digital payment, and delivery integrations through our network of trusted partners and proprietary
solutions. All of these advancements will ultimately result in a more direct window into the needs and wants of an evolving market and allow us to meet
those more quickly and thoughtfully.”

Forage is the most recent technological leap for the industry, disrupting a status quo for how customers and patients are able to interact with the
Company’s expertise and cultivation knowledge. At the beginning of the pandemic, Columbia Care launched Virtual.Care, a virtual shopping
experience that brings patients and customers face-to-face with cannabis professionals. Since its introduction in April 2020, Virtual.Care has ensured
accessibility during the height of the pandemic, enabling more than 5,000 consultations.

The new Forage platform will be rolling out across Columbia Care’s growing portfolio of dispensaries, including its new Cannabist branded locations,
over the next 12 months. For more information and to see Forage for yourself, please visit Forage.io.

About Columbia Care

Columbia Care is one of the largest and most experienced cultivators, manufacturers and providers of cannabis products and related services, with

licenses in 18 US jurisdictions and the EU. Columbia Care currently operates 122 facilities1 including 92 dispensaries and 30 cultivation and
manufacturing facilities. Columbia Care is one of the original providers of medical cannabis in the U.S. and continues to deliver industry-leading
products and services. The company launched Cannabist, its new retail brand, creating a national dispensary network that leverages proprietary
technology platforms. Through its dispensary network, the company offers products spanning flower, edibles, oils, and tablets, and manufactures
popular brands including Seed & Strain, Triple Seven, Classix, Plant Sugar, Press, Amber and Platinum Label CBD. With more than four million sales
transactions since its inception in 2012, Columbia Care is known for setting the standard for compassion, professionalism, quality, care, and innovation
in the rapidly expanding cannabis industry. For more information on Columbia Care, please visit www.col-care.com.

Caution Concerning Forward-Looking Statements

https://col-care.com/
https://forage.io/
https://forage.io/
http://www.col-care.com/


This press release contains certain statements that constitute forward-looking information within the meaning of applicable securities laws and reflect
the Company’s current expectations regarding future events. The Company has made assumptions with regard to its ability to execute on brand and
product initiatives, which although considered reasonable by the Company, may prove to be incorrect and are subject to known and unknown risks and
uncertainties that may cause actual results, performance or achievements of the Company to be materially different from those expressed or implied
by any forward-looking information. Securityholders should review the risk factors discussed under “Risk Factors” in Columbia Care’s Annual
Information Form dated March 31, 2021, filed with the applicable Canadian securities regulatory authorities on SEDAR at www.sedar.com and
described from time to time in documents filed by the Company with Canadian securities regulatory authorities.

 

1 Pro forma facilities either open or under development; includes facilities where Columbia Care provides consultative services pursuant to the terms
of a management services arrangement

View source version on businesswire.com: https://www.businesswire.com/news/home/20210609005465/en/
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